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WHY SOCIAL MEDIA IS
IMPORTANT FOR YOUR BUSINESS
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il SOCIAL MEDIA USERS OVER TIME

NUMBER OF SOCIAL MEDIA USERS (IN MILLIONS) AND YEAR-ON-YEAR CHANGE (NOTE: USERS MAY NOT REPRESENT UNIQUE INDIVIDUALS)

4,623

In 2022, there are
currently
4.6 billion social media
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35?: - * Hootsuite*

Info from : https:/blog.hootsuite.com/simon-kemp-social-media/

Meanwhile 1IN MqIGYSIG Internet use in Malaysia in 2022
there a re q tthI Of 290 5 5 There were 29.55 million internet users in Malaysia in January 2022.
m i I I ion socia I med ia use rs Malaysia’s internet penetration rate stood at 89.6 percent of the total population at the

start of 2022.

Kepios analysis indicates that internet users in Malaysia increased by 365 thousand
(+1.3 percent) between 2021 and 2022.

Info from : https.//datareportal.com/reports/digital-2022-malaysia



https://blog.hootsuite.com/simon-kemp-social-media/
https://datareportal.com/reports/digital-2022-malaysia
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élAN FAVOURITE SOCIAL MEDIA PLATFORMS

22 PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO SAY THAT EACH OPTION IS THEIR “FAVOURITE” SOCIAL MEDIA PLATFORM

GLOBAL OVERVIEW

WHATSAPP

FACEBOOK
WECHAT
DOUYIN

TIKTOK

PINTEREST

R

SNAPCHAT

DISCORD QNI

SOURCE: NOTES: H t t
COMPARABILITY: NOT COMPARABLE are ooclsuice’

social

According to a study by Hootsuite, globally, Whatsapp, Instagram & Facebook are the highest social
media with users between the ages of 16 to 64 years old.

This shows that Whatsapp, Instagram & even Facebook are the main mainstreem platforms that are
often used for various daily activity among global citizen such as communicating and shopping 4


https://blog.hootsuite.com/social-media-statistics-for-social-media-managers/
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INSTAGRAM MENERAIUI PERUNTURAN PERBELANJAAN 2021,
FACEBOOK MEDIUM PEMASARAN PALING BERKESAN

Do you plan on increasing your investment

q in the following channels in 20217

Instagram

YouTube

Unkedin

Twitter

WhatsApp

Pinterest

TikTok

Snapchat ' an
l

Source: Hootsulte's Soclal Trends 2021 Survey.

n=9487

wraece § hootsuite

What social platforms do you consider the most
effective for reaching your business goals?

Facebook

Linkedin

Twittor

S

(=]
—~
=]

YouTube
Pinterest ' 6

TikTok ’3‘

Other . 24
(please specify)

Snapchat ’ 1
Source: Hootsuite Social Trends 2021 Survey.

Respondents ware askad 10 select their top three options.
n=9487

shopline.my

In 2021,

718% Faceboolis

the most effective
marketing medium to
achieve business goals
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FROM 4 DIGIT TO 6 DIGIT
BUSINESS JOURNEY
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THE CHALLENGES FACED BY SELLER
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POWER-UP YOUR SALES VIA
SOCIAL MEDIA
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-> Increase sales channels

-> Increase interaction among the
viewers and customers

-> Fast Respond

- Simplify customer order &
payment

- Frequent communication with
customers

-> Store & analyze customer data
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SHOPLINE LIVE

BUSINESS IMPACT
Engage your

-> Better customer
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Selling LIVE

IS proven as

the latest

trend of effective
sales conversion

L JOX Live-streaming helped China's X ¥

S C & technologyreview.com/2020/05/06/1001186/china-rural-live-streaming-du.. v¢ f? / %

MIT Technology Review
Global Panel

MIT Signin Subscribe
Technology

eVIGW Topics Magazine Newsletters Events =Q

Humans and technology

Live-streaming helped China’s farmers survive the
pandemic. It's here to stay.

When coronavirus ground the country to a halt, the agricultural industry could no longer sell its
produce. E-commerce giants used the chance to bring the sector online.

by KarenHao May 6,2020
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000 ) Tekkamarket stallstumto « X 4

< X & channelnewsasia.com/news/singapore/tekka-wet-market-facebook-liv.. v¢ f? / =

»
%

A International Edition Vv mTW\ftCh ‘ @}(L:i:\r%s & iSnign ‘ Q = All Sections
cnd

Advertisement

see IT.RePORTIT. C@ evewiTness A

Singapore
Tekka market stalls turn to live-streaming to sell
fresh produce, as people stay home amid COVID-19

COVID-19 PANDEMIC

BUSINESS US trade deficit widens to $44.4b in March on falling exports US Trea

“ " 1T 1§

More than 28,000 customers joined in to bid for groceries during Tekka Market's first foray into livestreaming on
Facebook. The move allows seniors to shop for fresh produce from the comfort and safety of their homes amid the
COVID-19 pandemic.

a By Tang See Kit
< ¥ @SeeKitCNA

’ Waiting for www.facebook.com... ‘
T ——-
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Message Center
| - Engage
Centralize engagement across P customers
multiple social media channels o - across multiple
and optimize conversion through o - di
instant checkout @ Soclanmedid
- - channels
T 00¢

SETTING

(X Basic Settings

[Z)] Message Settings
Store

Welcome Message

I Placing Orders

- Optimize
conversion

through instant

checkout!

Customer
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/04 UNDERSTANDING OF
CUSTOMER JOURNEY
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Customer Journey on Facebook

SALES CONVERSION RECOMMENDATION

REPEATED PURCHASES

*

AWARENESS ‘ PAYMENT

Check out Customer sent Share in Repeated

: : Make -
Watch Live Like FB page page message to Fb social purchases

Messenger payment media

*
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Customer journey
with SHOPLINE

AWARENESS

SALES CONVERSION

PAYMENT

DELIVERY

REPEATED
PURCHASES

shopline.my

FACEBOOK

PAID OR ORGANIC MARKETING

FACEBOOK Messenger

Online Catalog

SHOPLINE Payment (SHOPLINE Payment
System)

One Ship ( SHOPLINE Logistic system )

Message Center & Broadcast
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/05 WHY SHOPLINE
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350,000+ 680,000,000+ 1,500+
Globals brands Consumers Employees
using SHOPLINE reached worldwide

Invested by J oyy

NASDAQ Listed
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Some of Our 350,000+ Merchants
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Our Partners

KEMENTERIAN KOMUNIKASI
DAN MULTIMEDIA MALAYSIA

KEMENTERIAN PEMBANGUNAN

USAHAWAN DAN KOPERASI
inistry of Entrepreneur Development and Cooperatives
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Types of sellers

Marketplace SMEs

Branding establishment
through independent
channel

) Manage customer
database via manual
order

Track sales performance
via Social Commerce
statistics

Social Media SMEs

Automate 360 Live Selling
selling & purchasing
experience on daily basis

Communicate with

customers via different
channels

Track social selling

activities performance
via performance analytics

shopline.my
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Milestones Collaboration

Dianjurkan oleh:

Go-eCommerce
—'d=]
= 7 \

8 - 10 DISEMBER 2020

SHOPLINE

RAHSIA FB LIVE :
DARI 10 VIEWERS KEPADA JUALAN 5 DIGIT

8 Disember 2020 (10am - 11:15am)

NUR AZRE
Pengurus Komuniti dan Hal Ehwal Kerajaan,
SHOPLINE

fy © | mymdec

IKSnita

N IND Rl

SHOPLINE X \(

SHOPLINE Malaysia akan ke negeri
di bawah bayu bersama kempen

Rebut peluang untuk UP-kan
bisnes anda bersama solusi
tren terkini dengan
SHOPLINE!

10-13 MAC

10 PAGI-8 MALAM

Expo Usahawan

Wanita Antarabangsa
Malaysia Sabah 2022
(SIWE) Booth No.25

SABAH INTERNATIONAL
CONVENTION CENTER (SICC)

KOTA KINABALU

Jumpa kami di—

www.mdec.my

y

Ahli Panel
Pencerar

IRA @ FAJAR CECELIA
AZI1Z MUSTAPHA ANAK LAGAK
Chief Executive Officer, Founder, Founder,
Zed Y Trading Sdn. Bhd. Lipmatte Kfaa Beauty CC Beauty

B\ \é:/l P B, P
| ﬁ ] ‘ ‘ SHOPLINI r A
MOHD 4 NURSABIHA SHAH
SAIFON B AZRAI

LOQMAN

Senior Associate, Education
Government Affairs, Program Executive,
SHOPLINE Malaysia 7‘ 2 123RF

Senior Associate,
Seller Acquisition,
Business Development,
Shopee Malaysia

gorgeousgeeks.net @< Join us on Zoom!

Go-eCommerce Organised By

= BN [V T S o
¥4 G Lz

8 - 10 DECEMBER 2020

Fur Fods
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Unleash the Power of Live Streaming E-commerce

Visitor Count: Our attenc

@ Qvers ©®) Hlofe Ananiy ) 8% found the ﬁ 57 % from the
») )V U,V U ==~ webinar sessions MSME community
Total viewers insightful have started selling

gained online

Registrations

Rahsia FB Live: Dari 10 viewers
kepada jualan 5 Digit

Go-eCommerce Expo Live
Selling Carnival continues until
31 December 2020 with discounts

Automatikkan Proses Penghantaran totaling RM30,000 to be given away!

Anda & Tingkatkan Pembelian
Berulang Catch 4 PeDAS sellers at MDEC’s

Simplifying Southeast Facebook Page today to
Asia’s Logistics enjoy the discount!

Visit www.mdec.my/go-ecommerce to stay plugged into
MDEC’s various e-commerce programmes.

fy © | mymdec

www.mdec.my
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Go B.L.G
- Digital

How to use e-commerce to
boost your business’s efficiency

Azrul Mohd Nor / Fatin Farbana Mazlan
Peraateen en Intorset : : ¥ 1 ) Depertment
1Pul HRDCoe

Contact us - alman@ampcgaov.my | nurulfatihabhampc.gov.my
“Memacu Produktiviti Negara”™ | "Driving Productivity of the Nation®

| V[ o

(| 4 [ = G

KEMENTERIAN KOMUNIKASI
DAN MULTIMEDIA MALAYSIA

e-Dagang Expo

RAHSIA UTAMA KEJAYAAN
200,000 JENAMA ONLINE

RABU, 6 MEI 2020 | 12.00PM - 1.15PM

SHOPLINE

NUR AZRE
PARTNERSHIPS MANAGER,
SHOPLINE

GOG ‘ mymdec www.mdec.my

o

AL

rough with E-Commerce

Thursday, 29 July

4.00 PM - 5.00 PM

AMANDA CHIN

Partnerships Manager CEO

KATHY NUR AZRE

Manager, Community &
Industry Partnership

MODERATOR:

SAMENTA Central

220D I =T 292]

SASSOCATION

PRODUCTIVITY

NEXUS

N ] DIGITAL
¥ PRODUCTIVITY
=

eCommerce
& M  Software Solutions

zoom
26 August 2021 (Thursday) | 8.30pm

Azrul Mohd Nor Nur Azre

President Partnerships Manager o] Di
Persatuan Usahawan Internet Shopline SiteGiant
Malaysia (PUIM)

Driving Productivity of the Nation Contact us : aiman@mpc.gov.my | nurulfatihah@mpc.gov.my

22



SHOPLINE 2 giobal smart commerce enabler shopline.my

Delivery of training with several local gov agencies

300 asnart entrepreneurs Trained 30 Sabah local
sponsored by MAIPK entrepreneurs for live selling
program
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Let’'s explore the solution &
strategy to conduct a SUCCESSFUL
live streaming

/06
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Connect your business via the social media ;
Facebook, Instagram and Whatsapp

Setup vour Faceboo
& Instagram easily

Collect orders

kevword of live Messender to drive

directly from the Communicate via
higher conversions
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Expand your social media business today
with our 7 days trial

bit.lv/shoplinehelpline


https://forms.gle/FADZxEWJxYjhn5Fq7

